Ashton Hauiman

Graphic Designer

www.ashtonhaulman.com
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Poems For Pets

Event Marketing

Poems For Pets is an annual event held by the nonprofit organization Kansas
Humane Society. In marketing for the event, | designed a brochure, poster, and a
canvas bag. Each component is part of a bundle set. For each bundle purchased,
animals in shelters are fed.

Ashton Haulman
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Octopus

Branding

Our Combination Mark Spacing Spacing How to use ot e

)
Like with our word mark, the spacing
Our combination mark The spacing around our logomark should at around our combination mark should at
Our logomark rests atop our word mark least be the size of the octopus’ eye, minimum be the size of the first ‘O in our
brand name.
s in our logomark,
Use our logomark with proper proportions. Do not skew streteh, rotate,or reflect ur logomark

Do not crop our logomark.

U . o
Shop Now How to use Spacing Our Word Mark How to use
New Releases Latest Sales ( Y
0, J)
o .
| — | — poparel Flash Sales % The spacing around our word mark should Our word mark, created to invoke the im-
at minimum be the size of the first ‘0’ in o age of our eight-legged friends of the
Y o /o our brand name. A deep, the octopus,
’ %- 3
Accessories Bundle Sales \%
xS "\QS\ Use our mark n whie o biack
X-J Use our mark with proper proportions.
- P Useour word mark n it r black o e o
LRI £argan ceat Use our word mark with proper proportions. Do not skew, stretch, rotate, or reflect our word mark.
Dot e oo
Beauty Coupons

, , . . . . The brand guide.
Octopus is a fashion agency dedicated to producing versatile clothing. | was

tasked to design the branding for this company. In addition, | also designed a

Ashton Haulman
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Medication Misuse

Campaign

This project is a campaign dedicated to spreading awareness The logomark.
about the ongoing prescription drug misuse problem plaguing

Pennsylvania. For this campaign | have designed a billboard,

two posters, and the logo for the awareness program.

Ashton Haulman ' I
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Kaiser Cafe

Branding

Kaiser

o0

Kaiser Cafe is a small family-owned business that focuses on
supporting the local community. For this project, | designed
the branding for Kaiser Cafe. Also included is a t-shirt design,
business set, and Instagram ad.

Ashton Haulman

The business set.
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The t-shirt design for Kaiser Cafe.
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We bring the

coffee,

you bring the

COMMUN l’ty,

Kaiser

Cafe

The Instagram ad for Kaiser Cafe.
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Mello

Campaign

Elmﬁ Yeaily
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This project is a campaign focusing on wellness and ways to
promote healthy ways of living. My designs for this project
include three posters, tea packaging, a logo, and a candle label.

Ashton Haulman
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Maud

Comic Book

"V AUD"

12:43

Instagram - Y
O000

/_> username
Your Location

“WwAUD

MAUD

Volume One

VOL.1 out now!

Table of Contents

Qv .

Liked by username and 38 others

username Rewuq manareg kisdg reypitol foter
naren likyer nareh jucard mer, materyp versis.

View all 44 comments

A Q B O @

"

This project centers around advertising for the comic book
Maud. For this project I've designed the comic book, inner
spreads, Instagram ad, and website.

Ashton Haulman
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Partum U

Branding

Farganad Wapdly

The poster and the Instagram ad.

TR

a1 A AR

2

2

§

The client for this project was Partum U, a college dedicated to The folder. 5
the arts. My work for this client included a folder, social media g
ad, and academic calendar. §
8

3
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ArtsFab

Branding ArtsFab Workshop o

Sofia Pro

All waights and styles in the Sofia Pro font family
are suifable for use for our brand,

Our Brand Our Typeface

Brand Guide
Type Weights

Medium Light Medium italic Semi Bold Light Semi Bold Ifalic

M- JKLM- P

osaseres ose56705 onsaseres Creaseres Our Mark

Bold Bold ltalic Black Black Italic

0123456789 0123456789 0123456789 0123456789

Mark Rules Mark Rules Mark Rules

DO NOT DO Exclusion Space

Use the "F* from the mark o defermine what amount of exclusion
Decrease size fo where space. sary
Distort Stretch Rotate brand name is llagible

Use provided resources Use (provided) mark arf on ifs own Scale mark appropriately.

Brushed mefal fextures and simple shapes are.
s our use of imagery.

pool 0 o o - N Our Imagery e

Change colors Lower opacity

O o
ol N

Imagery Imagery Colors

Primary

Brushed Metals Simple Shapes I II

Our Colors -
C} Secondary
L ) il NN

My client for this project was an art fabrication business. | was
tasked to design the branding for this business. In addition, |
also designed a social media ad, a flyer, a business card and a
magazine ad.

Ashton Haulman ' I

The brand guide.
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Sutr 1 -

Merchandise

LABELS

Latest Releases

o

The website.

A

<
2
§
For this project, I've designed the vinyl cover and back cover g
for the album Sutr. I've also designed a tote bag to carry the g
vinyl in, the website to buy the album from, and a poster. 5
S
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Voice

Campaign

»”
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End mental
health stigma:

= e jest DRAMATIC, =

e e DT TRY B ™

End mental health stigma.

End mental
health stigma.

itk o, Belcsasia Fonish My
W ey vrl.'l .I.I.F:.'

This is a mental health campaign designed around raising
awareness towards the stigma against mental illness. I've de-
signed a billboard, vertical banner, Facebook ad, and Instagram
ad to boost awareness towards this topic.
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Historicon

Merchandise

Home

s
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We at HistorICON are dedicated to conveying historical events in the simplest form possible. Each of our books
details a specific individual throughout history who has left an impact on the world. The larger scale of these
events may not be recognizable at first, but we hope by the end of each book you will have put the pieces together
in order to see the full picture.

Continue reading if you want to know more about the events behind each of our books.

The inexperienced co-pilot, Lieutenant-Colonel Dante Héctor Lagurara, was at the controls when the accident
occurred. He mistakenly believed the aircraft had reached Curicé, where the flight would turn to descend into
Pudahuel Airport. Lagurara failed to notice that instrument readings indicated he was still 60-70 km (37-43 mi)
from Curicé. As he began to descend, the aircraft struck a mountain, shearing off both wings and the tail section.
The remaining portion of the fuselage slid down a glacier at an estimated 350 km/h (220 mph) and descended
about 725 metres (2,379 ft) before crashing into ice and snow.
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The iconography book and its inner pages.

The flight was carrying 45 passengers and crew, including 19 members of the Old Christians Club rugby union
team, along with their families, supporters, and friends. Three crew members and nine passengers died
immediately; several more died soon afterward due to the frigid temperatures and the severity of their injuries.

During the following 72 days, the survivors suffered extreme hardships, including exposure, starvation, and an
avalanche, which led to the deaths of thirteen more passengers. The remaining passengers resorted to
cannibalism. As the weather improved with the arrival of late spring, two survivors, Nando Parrado and Roberto
Canessa, climbed a 4,650-metre (15,260 ft) mountain peak without gear and hiked for 10 days into Chile to seek

The website.

This project revolves around an iconography book I've de-
signed for the company Historicon. Historicon takes historical
occurances and portrays the events through iconography. My
work included an iconography book, website, and poster.
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Revive Threads

Merchandise Merchandise

Threads

offimerica

| ANGED MA "

Threads of limewica |

This project | was tasked to design a series of wine labels for This project is a book designed around the United States am-
the brand Revive. | had taken inspiration from tarot cards and mendments. To accompany the book is a series of posters also
fortune telling, and based my design around that concept. | focusing on the same concept.

also designed the packaging for the wine bottles.
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C-TAC

Branding

My client for this project was the nonprofit organization C-TAC.

| was tasked with creating a brand guide for the brand. | was
also tasked with using a template to work off of and create
social media posts from.

Ashton Haulman

OUR BRAND

STORY AND IDENTITY MISSION AND VALUES

Our Story Our Identity

Our Mission Our Values

| m m A VOICE FOR MILLIONS. A COALITION OF MANY. ONE SINGULAR MISSION.
CTAC SHTAS  CTAR _ _
., . B C-TAC
s C+TAC CoTAC-CTAC =oise e
- CTAC ol ofC o SEEm S
TA B . .
WORDMARK AND COMBOMARK
CTAC ~DAT:D  cThE corac
o C-TAC..
CTAC DATD TPC cmng s C+TAC
C+TAC
SPACING USAGE TYPOGRAPHY TYPOGRAPHIC SYSTEM
C+<TAC e B } TITLE: Montserrat
COALITION TO TRANSFORM C+TAC M:’:‘S‘?"a' jspiy type. ":’:"’:‘ No:w.,mwwwnuwmgm,.wm H1: Montserrat

C+TAC

C+TAC

Subhead: Proxima Nova

ICONOGRAPHY ICONOGRAPHY PATTERN PHOTOGRAPHY

© @

61 45

PERCENT PERCENT
of caregivers of caregivers have

The brand guide.
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Personal Brand

Branding

Ashton H

Graphic Designer

1109 Victor Street
Lebanon, PA 17042

(717) 6443483
ashaulman@gmail.com

My personal brand. If you rotate my logo -9o degrees, it spells
out my initials!

Ashton Haulman

EDUCATION

Harrisburg Area Community College
(HACC). AA Degree Graduate, expected
graduation for AAS Degree in 2023.

WORK EXPERIENCE

Royer’s Flowers and Gifts. Lebanon, PA
Part-time Employee 2016 - Current Year

Experience includes working in a team envi-
ronment, with floral design, and with dead-
lines.

SKILLS

Software: Adobe CC, Paint Tool Sai, Krita,
Clip Studio Paint, Visual Studio Code, and
Figma

Technical Skills: Apple iPad Pro, Wacom tab-
let, XP-Pen tablet

Languages: HTML / CSS

@ Ashton Haulman

Graphic Designer

EXHIBITS AND AWARDS

e Eclectic Metamorphosis Exhibit -
Artist Guild, HACC Lebanon Campus

e First Place in Digital Photo Imaging -
Student Honors Show, HACC Lebanon
Campus

e First Place in 3D Design - Student Hon-
ors Show, HACC Lebanon Campus

e First Place in 2D Design - Student Hon-
ors Show, HACC Lebanon Campus

e Second Place in Painting - Student
Honors Show, HACC Lebanon Campus

Brand Mark ht Brand Visual:
rand Mar! ’4:’5."":;‘}\ rand Visuals
Spacing 6 Color Scheme
Rules Chapter Typography
Selection

Brand Visuals

Primary visuals are gradient textures and geometric shapes.

Lise: the disgenal lergth of the section between eye and eyetacn 1o determne Spacing,

Do
« Use proper spacing.

o Usethe provided alterna-
tive colors.

(2T T

1t
2 Q

o Scale proportionally

Brand Mark -
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Use the diagonal length of the section between eye and eyebrow to determine spacing

Color Scheme Typography

Gotham Ultra Freight Sans Pro
Gotham Ultra is used as a display font. Freight Sans Pro is used for body copy.
Weights used are: Weights used are:
Italic Light
Light Iralic
Book
CMYK: 5589 26 CMYK: o CMYK: 03230 Gotham Black Book Italic
RGB: 4958 15 RGB: 255 243 203 Medium
HEX: 373 HEX: st

Medium ltalic

Gotham Black s used as a display font.
Bold

Weights used are
Regular

9
0

Do Not

o Crop the mark.
 Useany other color
scheme for the mark other
than the one provided,

o Stretch or skew the mark

o Scale down the mark until it
is unintelligible.

2/ -
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